
CourseOutcome(CO)B.COMIIIYear/VSem.2019-2020

MarketingManagement

CO1Conceptofmarketing

CO2 Functionsofmarketingmanagement

CO3 Segmentationofmarket

CO4 Typesofconsumermarket

CO5CharactersticsofIndustrialmarket

CO6Scopeofservicemarketing

CO7Buyingdecisionsbygovernmentbuyers

CO8ProcessofPricedetermination

CO9Contentsofpricedetermination

CO10Characteristicsofproductplanning

CO11Distributionchannelsforconsumerproduct

CO12Factorsaffectingconsumerbehavior

CO13Processofcustomer'ssatisfaction

CO14Charactersticsofpersonalselling

CO15Importance&advantagesofadvertising

CO16Electronicmarketing/E-marketing



ProgrammeSpecificOutcome(PSO)B.ComIIIyear/sem.V2019-2020

MarketingManagement

PSO1 Importanceofmarketing

PSO2Problemsofmarketingmanagement

PSO3Basisorcriteriaformarketsegmentation

PSO4ConceptofIndustrialmarket

PSO5Typesofindustrialmarket

PSO6Classificationofservices

PSO7Factorsinfluencinggovernmentbuyers

PSO8Productionplanning

PSO9Functionsofbranding

PSO10Factorsaffectingchannelsofdistribution

PSO11Varioustheoriesofconsumer'sbehavior

PSO12Aftersalesservices

PSO13Disadvantagedofpersonalselling

PSO14mediasofadvertising

PSO15Typesofdirectmarketing




